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Dear Shareholders, 

I extend a very warm welcome to all of you at the 35th Annual 

General Meeting of Westlife Development Ltd. 

2017-2018 has been a year of very strong performance and 

great progress for us. Our results demonstrate that we have 

successfully continued to build momentum and grow customer 

visits with delicious food, compelling value, and enhanced 

convenience. 

The foundation that we have built over the last 4 years is 

gaining strong momentum on the back of our BIG BOLD 

consumer-facing moves. This, along with the improving 

consumer sentiment has helped the company post its 11th 

consecutive quarter of positive same store sales growth that 

stood at a strong 15.8% for the financial year 2017-18. 

We are keeping the customer at the centre of everything we do. 

We continue to enhance the customer experience at brand 

McDonald’s by re-imaging our restaurants and adding 

“Experience of the Future” elements to our restaurants. We 
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have stretched the boundaries of menu innovation with 

products like the Chatpata Naan, under the platform of 

“Flavour Without Borders”, thereby giving our consumers 

global flavours that are locally relevant and are at affordable 

prices. 

I am extremely happy to report that our actions are making a 

difference. Customers are showing us that they appreciate the 

changes we are making in serving them great tasting meals, 

providing an inviting and friendly experience, and offering 

more choice in how they order, pay for and are served delicious 

food. 

We have made significant progress with other actions to 

strengthen our business. We had enhanced the platform on 

which we open our new restaurants to make it more cost 

efficient. This is paying off now, and all our new restaurants 

have shown significant improvement in sales and margins, thus 

improving the cash flow. 
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Delivery, Digital and McCafe are the three growth accelerators 

for us and they illustrate how we are moving with greater speed 

and agility to meet the rising expectations of today’s customers. 

We continue to aggressively expand our McCafe and delivery 

footprints across our market to make it easier for customers to 

enjoy our delicious food and premium beverages. 

Satisfaction scores are high, and we are seeing solid repeat 

orders. More and more, digitally savvy customers are engaging 

with the brand through their mobile phones. We now have over 

one million downloads of our mobile app, and we are well 

positioned to capitalise on that user base. 

In another bold move, Westlife made a major announcement 

taking leadership in the Good Food movement by sharing the 

meaningful changes made to the menu to make it more 

wholesome and nutritious.  

As a responsible corporate citizen, we’ve announced a series of 

commitments to society and the environment, including our 

work to convert our used cooking oil in the restaurants into 
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biodiesel to fuel our delivery truck fleet and their on-board 

refrigeration systems, and the elimination of numerous items of 

plastic from our restaurants.  

The company has built a “Day Care Centre” under Ronald 

McDonald House Charities (RMHC) at the Bai Jerbai Wadia 

Hospital. This facility provides a comfortable seating area, play 

area and activity centre to cancer – affected children and their 

families. The families of over 15,000 children have benefited 

from this facility in- between treatments and doctor visits. 

During the year, the company has also worked with various 

organisations and NGOs to organise blood donation camps and 

provide food, medicines, stationery and other essential 

products to children. 

Going ahead, we are building on the strong foundations of 

profitable growth and sustainability to create a better 

McDonald’s. 

The year ahead brings new opportunities to build on our 

momentum and growing excitement around the McDonald’s 
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brand. Sustainable growth continues to be our top priority. Our 

focus will continue to be on breaking industry paradigms to 

take consumer experience to the next level. We’ll continue 

aggressive execution of our growth plan, expanding our brand 

extensions to new restaurants and markets this year. 

All these strategic moves have helped us significantly increase 

the average volume at each restaurant bringing about a sizable 

change in financial metrics and thereby creating substantial 

growth in shareholder value.  

I thank you for attending the AGM and would now like to hand 

back the proceedings to the Chairman. 

 


